1 Module content

Course Syllabus: MA in InterCultural Management (ICM)

Course

MA in InterCultural Management (ICM) - 15t year

University, Faculty

University of Burgundy, Languages and Communication
Faculty

Module title Cultures in Organisations
Lecturer Alexander Frame
Objectives This subject introduces students to critical and

negotiated definitions of culture, as applied to
organisations. Based on real-world examples, it considers
the ways in which cultures evolve and develop through
interactions, for example in the context of multinational
project teams or joint ventures. The class links critical
theoretical approaches to culture with practical
considerations of method for conducting cultural audits
and managerial guidelines designed to take into account
and accompany the development of different cultures
within organisations, in a national or international
context.

Number of hours 6

Semester Second

Number of students Around 15
2 Evaluation

Evaluation methods Final exam

Weighting 100%

Examination types

Written exam

Pedagogy

Lectures and interactive classes

Teaching activities

Text-based discussions, carrying out a cultural audit...
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1. Negotiated cultures and methods of study
2. Power and identities in talk about cultures

3. Managing cultural dynamics within organisations
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