1 Module content

Course Syllabus: MA in InterCultural Management (ICM)

Course

MA in InterCultural Management (ICM) - 15t year

University, Faculty

University of Burgundy, Languages and Communication
Faculty

Module title Interpersonal Communication
Lecturer Alexander Frame
Objectives Following on from the “Cultures in Organisations”

module, this module leads students to reflect on the
roles of various identities and cultures within
interpersonal communication: how we use them to make
sense of and for ourselves and one another. It introduces
students to questions of face, intersubjectivity, and the
management of multiple identities from a symbolic
interactionist perspective, in order to help them better
understand and analyse the links between interpersonal
and intercultural communication.

Number of hours 6

Semester Second

Number of students Around 15
2 Evaluation

Evaluation methods Final exam

Weighting 100%

Examination types

Written exam

Pedagogy

Lectures and interactive classes

Teaching activities

Text-based discussions, role-plays and practical
illustrations of the concepts and theories introduced...
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1. Understanding Interpersonal Encounters
2. ldentities and Facework in Interactions

3. Interpersonal and Intercultural Communication
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